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How do we market to our 
customers when we are also 
trying to adhere to social 
distancing restrictions?  

We are entering into unchartered 
waters that appear to be changing 
everyday.  Before you begin 
marketing to your customers - it is 
imperative to let them know what 
you’re doing to support their health, 
safety, and well-being. Consider 
addressing the below in your email 
marketing communications. Follow 
up by posting on your social media 
feeds and stories.  

How are you cleaning your workplace or 
building differently? 

How are you protecting your customers and 
your staff? 

Have your hours of operation changed? 

Will your customers’ service be disrupted?  

Will product deliveries be delayed? 

We advise using a somewhat serious 
tone in your emails — even if this isn’t 
your typical brand voice. People want 
to do business with businesses who 
genuinely care about what is 
happening in the world.    

Don’t be afraid to change how you’re 
addressing or handling your 
business. Just be sure to 

communicate regularly with your 
customers updating them with any 
new information.  

Now, how do you 
market to them? 

#smallbusinesses #socialdistance #covid19 #coronavirus #alabamasbdc
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This is a great time for local businesses to turn their attention to 
social media campaigns and your websites or online ordering. It 

won't happen overnight, but it won't hurt either.  

• Use this time on social media to drive people to your email
signup. Add a tempting decision. eg. A free APPETIZER.

• Profile the people in your business: employees & vendors

• Improve engagement by having contests and asking your
followers questions

Marketing to your concerned customers.  

Cities across the country are changing their regulations and 
curfews on a daily basis, leaving some restaurants with the 
ability to only serve take out meals or delivery.  Be sure to 
adhere to your areas restrictions.   

1. Be sure to sign up for popular food delivery apps
like Grubhub, Instacart and Postmates- they are now
offering no-contact drop-off options. Grubhub recently
announced it will delay collecting fees during COVID-19.

2. Offer curbside pick up or FREE delivery.

3. Offer discounted gift cards that can be used at a later
date.

4. Now is a great time to show off  behind the scenes.
Share videos and photos of what goes on in the kitchen.

Restaurants 
M A R K E T I N G  TO  C U S TO M E R S  D U R I N G  C O V I D 1 9



Get other small businesses together in 
your community and create a campaign. 

The coronavirus pandemic is making a big impact on retail.  

1. Engage your customers by asking them to share YOUR post and stories.

2. Create contest & giveaways. Invite your followers in quarantine to take
pictures of themselves, tag your business and include a reason why they
deserve to win.

3. Plan out Live Facebook Shopping Events.

4. Free Ground Shipping on ALL orders - If possible. Use codes like:
COVID-19

5. Offer Facetime Styling & Shopping Sessions.

6. Offer "BounceBack Coupons.” Shop with us now and get cashback for May
or June. Remind your customers to go ahead and start shopping for
birthdays and wedding NOW.

7. Offer curbside pickup or FREE home deliveries.

NOW is the time to ask your customers for their help!  

Retail 
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Keep your members updated about 
the operating status of your 

 studio or gym. 

Appealing to the quarantined crowd.  

If your studio remains open:  

1. Limit class sizes to decrease close quarters.

Some gyms and studios are closing as a precautionary measure 
during the ongoing outbreak. 

2. Until your location reopens, encourage your clients to download
digital workouts.

3. Offer free 20 minutes or less (no equipment necessary) workouts
on Facebook Live to get moving and beat stress during the ongoing
outbreak. This may help gain new members when we return to normal
business.

4. Offer to freeze memberships to ALL customers.

Fitness Industry 
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The truth is, we may not see many customers for a while, we must focus on things 
we can control while things are quiet. For example , implement a new POS, 
update your websites and social media accounts. If you don’t know how, loads of 
tutorials are on YouTube. Get your business in order for when this passes. 
Evaluate your processes and take the time to update them if necessary. Strategize 
for the months ahead, so you can hit the ground running WHEN business picks 
up again.  

Remember, while the effect of the coronavirus seems surreal and the 
opportunities are limited, remember this: lots of successful companies have been 
created in downturns. Adversity sometimes brings out the best in us as we move 
to be as creative and innovative as possible, not to succeed but to survive. Uber, 
AirBnb, WhatsApp, Square, Pinterest, Slack and Twilio were all started in 2008 and 
2009. 

Facebook announced a $100 million program to help small businesses with rent 
and operational costs, maintaining workforce and connecting with customers. 

Facebook said the grants will be available for up to 30,000 eligible small businesses in over 30 
countries. Facebook will begin accepting applications in the coming weeks. They are also looking at 
ways to expand virtual training “to support businesses operating in this new and unsettling 
environment.” 

More information will be shared over the next few weeks. 

What Next?  
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